
MEMORANDUM 

TO:  Mayor Rinker, Council President Buckholtz, and Members of Council 

FROM:  Diane Wolgamuth, Director of Administration 

DATE:  February 27, 2015 

RE:  The Grove – Marketing Design & Promotion 

 

In an effort to enhance the progress made at The Grove over the past two years, The 

Grove Committee is requesting professional assistance with marketing design and promotion 

for the 2015 season.  The Grove Committee met on Monday, February 23rd to review the 

proposals received from three marketing companies.  As you can see from the attached 

minutes, the Committee’s recommendation is to accept the proposal of Rosenberg Advertising.  

Rosenberg’s proposal was originally $12,000.00 but has been reduced to $8,000.00 after the 

Committee made changes to the proposed scope of work.   

 The Grove Committee members are cognizant that the budget process is not yet 

finalized, but would like to retain Rosenberg Advertising early enough to allow time for them to 

develop materials and a marketing plan for the 8-week season tentatively scheduled to begin 

on June 26.  Ideally, the Committee would like to include the season schedule in the next issue 

of the Voice of the Village (scheduled to be mailed near the end of April) and would like to again 

mail a postcard to the entire School District by the end of May. 

 Approval is requested to pay Rosenberg Adverting an amount not to exceed 

$10,000.000 for marketing and promotional materials for the 2015 season, reflecting the 

$8,000.00 proposal plus a $2,000.00 contingency amount in case additional services are 

needed. 

Thank you for your consideration. 

 

cc: Department Heads 

The Grove Committee 

  



Proposal for:  
The Grove 

 

February 25, 2015
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WHO WE ARE 
Rosenberg Advertising (RA) is a full-service advertising agency. Founded in 1981 by our current president, 
David Rosenberg, RA has grown from one employee (who happens to still work here!) to a talented and 
diverse staff of 13. We are proud to offer our clients intense branding analysis and development, corporate 
identity design and strategy, comprehensive campaign development including direct mail, digital marketing, 
video, traditional print, TV, radio, website design and development, search engine optimization, social media 
strategy and reputation management, as well as media planning, negotiating and buying.

We work in a well-loved, renovated century home that reflects the honest, steadfast character on which our 
company was founded 33 years ago. Over the years we have grown and we have helped hundreds of other 
businesses grow too. There is nothing we won’t do for our clients to reach the success they desire! Below are 
snapshots of who would work with you to bring awareness, growth and success to The Grove.

  

OUR PROCESS 
RA will work with The Grove, through a kick off meeting as well as competitor research, to determine a 
recommended course of action regarding branding and positioning. Based off our kick off meeting we will be 
able to develop an overall look, colors and type of voice that will be implemented in the marketing outlined 
below.  

Melissa Sattler,  
Partner + Director of  

Creative Services

David Rosenberg, 
President

Austin Rosenberg, 
Account Executive

Kara McKenna, 
Senior Art Director



WHAT WE WILL DO FOR YOU 
Based on the developed overall look and current logo, RA will create brand consistency across all promotional 
materials. The following is an outline of the scope of work that RA would complete. 

1. FULL SEASON POSTER 
The full season poster will be designed with a fresh new Grove look. All 16 events, phone number, website 
and any additional pertinent information will be included. The poster will be sized for easy display at local 
businesses. 

2. FULL SEASON JUMBO POSTCARD 
The design and contents from the full season poster will be reformatted to fit a jumbo sized postcard and 
mailed out the Mayfield Village School District. RA will manage and oversee the printing and mailing process 
with one of our preferred printing vendors.

3. FLYER FOR EACH WEEKEND (8) 
For brand consistency, RA will design a flyer template based off the new Grove look. Once this template 
is established the content (photos and text) will be laid out for each weekend. A PDF can be provided for 
printing small quantities or, if larger quantities are necessary, an outside printer can be utilized.

4. DESIGN AND DISTRIBUTE WEEKLY E-BLAST (8) 
RA will design and develop an HTML e-blast template with a consistent branded look. An e-blast will be 
designed and sent out each week to showcase the upcoming events. The e-blast can include links leading to 
other pages (Facebook, Mayfield Village Website) to highlight past events. The e-blasts will be sent from “The 
Grove” as opposed to being sent from an individual’s email address. RA will provide weekly analytics for each 
e-blast including: delivery rate, opens, clicks, opt outs etc.

5. WRITE SCRIPT FOR WEEKLY “HOTLINE” 
To maintain a consistent message, RA will provide a phone script for each week which will tie in with the 
message on each weekly e-blast.

6. CREATE NEWSPAPER AD 
An ad will be designed for the Voice of the Villager. This ad can be used and resized to fit in other publications 
as necessary. 

7. DRAFT AND DISTRIBUTE WEEKLY PRESS RELEASES 
To create a buzz on recent happenings and upcoming events, RA will draft and distribute press releases to 
local media. In addition to reaching out to local media, RA will contact local event listing websites and blogs. 

8. FACEBOOK GRAPHICS 
If The Grove decides to have an intern create and manage a Facebook page, RA can offer a consultation on 
strategy. In addition RA will create eight weekly Facebook graphics that will include condensed contents from 
the weekly e-blast. 



PRICING 
DESIGN FEE AND MARKETING STRATEGY: $8,000

RA fee of $8,000 would be billed 33% down in June; 33% in July; 33% and August

*Printing costs and other outside vendor expenses, such postage, are not included in our fee.

ADDITIONAL SERVICES  
In addition to the services outlined above, RA can create a suite of branded design items that can be used 
during or prior to events. Items can include banners, pop up displays, sidewalk stickers, brochures, online 
and Facebook advertisings, video production, etc. Additional services can be completed at a predetermined 
agreed upon price, or at our hourly rate of $100.
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Mayfield Village 

“The Grove” Committee 

Feb 23, 2015 

Meeting Minutes 

 The Grove Committee met on Monday, February 23, 2015 at 6:00 p.m. at the Civic Center. 

Members Present: Garry Regan (Chair) 

Blythe DiCicco   

Dave Hoehnen  

Jeanne Nally 

Also in Attendance: Steve Jerome, Council Rep. 

Patsy Mills, Mayfield Village Council 

Diane Wolgamuth, Director of Administration 

Bill Thomas, Recreation Director 

2015 Programming 

Mr. Regan opened the meeting and reviewed the tentative schedule for the 2015 season (see 

attached calendar and budget), pointing out the additions since the last meeting.   Mr. Regan advised 

that the Cleveland Shakespeare Festival asked to perform at The Grove on two evenings.  They will 

present “The Life of Timon of Athens” on June 26th and “The Merchant of Venice” on July 26th.   

 

A classic rock band from Mayfield Village called “Midnight Drive” has been added to schedule 

and will perform before the movie “Frozen” on July 25th.  Mr. Thomas reported that he has been 

approached by some theatre students who would like to perform songs from the movie, dressed as the 

characters from “Frozen”.  This date is also family swim night at Parkview Pool.  Mr. Regan suggested 

that this might be a great opportunity to promote a “community night”. 

 

Mr. Regan advised that the School of Rock has committed to sponsoring and securing bands for 

the Battle of the Bands scheduled for July 18th.   Ms. Wolgamuth asked about the title of the Civil War 

debate and Mr. Regan responded that it will be “The Most Important Battle of the Civil War.”    

 

The Committee noted that the weekend of July 11th is open and Mr. Hoehnen suggested that 

the “Fat Tuesday Big Band” be considered.  Mr. Regan advised that he is waiting to hear from the 

Cleveland Institute of Music who may schedule a concert that weekend.   

 

The Committee reviewed the proposed budget.  Ms. Wolgamuth advised that the rental of the 

portable dance floor for two weeks will cost $3,000.  On the budget document, this cost is split over 
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five events at $600 per event.  Ms. Wolgamuth suggested that it may make sense to purchase a floor 

and will look into the cost. 

 

Marketing/Promotion 

Ms. Wolgamuth presented quotes from three marking firms (copies attached) and described 

the process used to obtain the quotes: 

 

Rosenberg Advertising.   Mr. Regan recommended Rosenberg Advertising and Ms. Wolgamuth 

met with Austin Rosenberg and described to him the promotional work that had been done in 2014.  

She provided him with samples of flyers, press releases, email blasts, and last year’s postcard 

promoting the entire season schedule.  Rosenberg Advertising provided a proposal for $12,000.00.   

 

Boom Creative.  Ms. Wolgamuth stated that she also contacted Boom Creative, a marketing 

company that has been used by the Village on previous occasions.  In an effort to get a comparative 

quote, Ms. Wolgamuth provided Boom Creative with the list of work developed by Rosenberg 

Advertising in their proposal and the same samples from 2014. The proposal received from Boom 

Creative totaled $11,250.00. 

 

Lillash Design.  Councilman Steve Jerome recommended the third agency contacted--Akhia in 

Hudson, Ohio.  Akhia was not interested in providing a proposal, but the contact there, Teresa DeJohn, 

advised that she would like to quote the work on a freelance basis though Lillash Design.  Ms. 

Wolgamuth stated that she provided Ms. DeJohn with the same information and samples and received 

a proposal for $9,000.00. 

 

Mr. Regan stated that he has stressed from the beginning that we should work with a 

promotional company that views The Grove as important.  He would like them (a team) to be focused 

and responsive to our needs and hopes that they will want to grow with us.  Of the proposals received, 

he is most comfortable with Rosenberg Advertising as it represents an organization, not just a talented 

individual.  Although their office is located in Lakewood, the Rosenberg family is from this area (MHS).  

Rosenberg Advertising is familiar with the Village and Mr. Regan stated that he believes they will do 

the best job. 

 

Mr. Hoehnen stated that he thinks that the points made by Mr. Regan are important and he is 

inclined to go along with Mr. Regan’s recommendation.  Mrs. Nally agreed that she likes that Mr. 

Regan has a connection with the company.  Mr. Regan added that we need someone who knows how 

to reach the people.  The Committee agreed that utilizing Twitter and Facebook is important and 

discussed how to coordinate the efforts of the promotional company with the social media outlets 
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already in place for The Grove.  Mr. Regan suggested that the Committee take a vote on this issue so 

that the Committee’s recommendation could be taken to Council.  Mr. Hoehnen moved to accept the 

bid of Rosenberg Advertising, seconded by Mrs. Nally.  The Committee voted unanimously in favor. 

 

Mr. Jerome stated that he believes the limit on this expenditure should be $10,000.00.  Ms. 

Wolgamuth advised that the quotes were based on 20 events over a 10-week period.  Now that the 

schedule has been tentatively set running from June 26 through August 22, she suggested contacting 

Rosenberg Advertising to see if the pricing could be adjusted.  The Committee also discussed that flyers 

and press releases for weekend events could be combined, reducing the overall amount of work 

required. 

 

Infrastructure 

Ms. Wolgamuth reported that, as discussed at the last meeting, she contacted and met with 

Sean Keenan, the electrical engineer who prepared the electrical plans in 2014.  He advised that 

ground lighting would not be effective to light the hill.  Mr. Keenan suggested that pole lighting was 

necessary to accomplish a wash of general lighting on the hill.   

 

Ms. Wolgamuth stated that she discussed this with Mayor Rinker, Finance Director Wynne and 

Building Commissioner Marrelli and reviewed options for pole lighting.  Mayor Rinker suggested that 

rather than spend a substantial amount of money on permanent pole lights, the Committee consider 

purchasing portable light towers that could be used by the Village during Grove events and other 

community events.  Ms. Wolgamuth suggested to the Committee that when a band shell is 

constructed, lighting for the hill could be incorporated into that structure, ultimately making 

permanent light poles unnecessary.  The Committee agreed that this was a reasonable suggestion.  Ms. 

Wolgamuth stated that she will work with Mr. Marrelli to seek appropriate light towers and will 

provide specifications for the Committee’s consideration. 

 

The Committee discussed the other lighting needs at The Grove, including uplighting the areas 

with mature trees, lighting the walkway on the north side of the stage and lighting the parking 

area/service drive.  Ms. Wolgamuth advised that Engineer Tom Cappello is working on a design for the 

stone wall seating, but that work will not begin until Fall 2015, at the earliest. 

 

Mr. Jerome asked if it wouldn’t be prudent to light the area even when The Grove is not in use.  

Mr. Regan stated that year-round lighting creates an attractive nuisance, essentially creating a need to 

watch and patrol the area.  Mr. Regan suggested that if portable light towers are purchased, they could 

be taken to The Grove in the winter for sledding for planned evening events. 
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Mr. Regan stated that he is concerned that during performances it is dark when people need to 

walk to the restroom.  Mrs. Nally suggested finding a way to strings lights that would be festive and 

attractive as well as provide sufficient ambient light. 

 

Staff 

Ms. Wolgamuth provided the Committee with copies of three resumes received thus far from 

potential summer interns.  Mr. Thomas advised that he has distributed the job description to local 

universities and posted it on the Ohio Parks & Recreation website as well as the Mayfield Village 

website.  Mr. Regan stated that we need to find someone with the right attitude.  Mr. Thomas advised 

that we have time to gather more resumes before making a selection but cautioned that waiting too 

long could result in candidates looking elsewhere.   

 

The meeting was adjourned at 6:50 p.m. 

 

 Respectfully submitted, 

 Diane Wolgamuth, Director of Administration 



Sun Mo Tue We Thu Fri Sat 

 1 2 3 4 

 

5 6 

7 8 9 10 11 12 13 Cruise Night 

14 15 16 17 18 19 20 

21 22 23 24 25 26 

 

Chagrin Valley Orchestra/ 

Moody Blues Concert 

27 July 4th Fireworks 

 

InCahootz  

28 

 

CSF—The Life of Timon 

of Athens 

29 30     

June 2015 - The Grove 



Sun Mo Tue We Thu Fri Sat 

   1 2 

Civil War 

Roundtable 

3 4 

5 6 7 8 9 Gazebo 10 11 

12 13 14 15 16 

 

Cleveland  

Brassworks 

17 

 

Greek Night 

18 

 

School of Rock  

Battle of the Bands 

19 20 21 22 23 Gazebo 24 

KingBees—Jazz, Blues, etc. 

25 

Midnight Drive  - Rock Concert 

Movie—”Frozen” 

26 

Cleveland Shakespeare 

Festival—Merchant of 

Venice 

27 28 29 30 

Simple Gifts—folk 

musicians 

31 

Mercury Summer Stock - 

Best of Disney 

 

July 2015 - The Grove 



Sun Mo Tue We Thu Fri Sat 

      1  

Yoga/Rock 

 

2 3 4 5 6 Gazebo 7 

 

Chardon Polka 

8 

 

Djapo African Drum & Dance 

9 10 11 12 13 

Red Light Roxy 

Swing Dancing 

14 

Inlet Modern Dance 

15 

Dancing Under the Stars 

with Swing-Era Band 

16 17 18 19 20 Gazebo 21 

Monica Robbins & the Ninja 

Cowboys 

22 

City Music 

23 24 25 26 27 28 29 

30 31      

August 2015 - The Grove 



Day/Date Event Hours Event/Performance Add'l Expenses Cost

Fri 6/26 7 to 9

Chagrin Falls Orchestra - Moody 

Blues Show 3,500.00$           

Sound 1,500.00$           

Sat 6/27 7 to 9 InCahootz 750.00$              

Sun 6/28 7 to 9

Cleveland Shakespeare Festival - 

The Life of Timon of Athens $100

Thus 7/2 Civil War  300.00$              

Thurs 7/16 7 to 9

Cleveland Brassworks - brass 

quintet 700.00$              

Sound 300.00$              

Fri 7/17  Greek Night Sound/Misc. 500.00$              

Sat 7/18 6 to 10

School of Rock Battle of the 

Bands Misc. / Sound 1,500.00$           

Fri 7/24  

KingBees - 6 piece band 

Jazz/Rock/Funk 900.00$              

Sat 7/25 9:30-11 Movie - Frozen $300.00

7 to 9 Midnight Drive $100.00

Sun 7/26 7 to 9

Cleveland Shakespeare Festival - 

The Merchant of Venice 100.00$              

Thurs 7/30 7 to 9 Simple Gifts - folk musicians 700.00$              

Hotel Rooms (2) 250.00$              

Sound 300.00$              

Fri 7/31 7 to 8 Mercury Summer Stock 150.00$              

Sound 300.00$              

Sat 8/1 7 to 8 Yoga/Rock Cleveland Yoga 100.00$              

8 to 9? 80HD / sound? 400.00$              

Fri 8/7 7 to 9 Chardon Polka w/sound? 1,000.00$           

Dance Floor 600.00$              



Day/Date Event Hours Event/Performance Add'l Expenses Cost

Sat 8/8 7 to 9 Djapo African Drum & Dance 500.00$              

Dance Floor 600.00$              

Sound 300.00$              

Thur 8/13 6 to 9 

Red Light Roxy - Swing Dance 

w/lessons 850.00$              

Dance Floor 600.00$              

Sound 300.00$              

Fri 8/14 7 to 9 Inlet Dance 1,750.00$           

Dance Floor 600.00$              

Sound/Light 300.00$              

Marley Floor 175.00$              

Sat 8/15 7:30 to 9:30 Swing Era Big Band 800.00$              

Dance Floor 600.00$              

Fri 8/21 7 to 9 

Monica Robbins & The Ninja 

Cowboys 600.00$              

Sound 300.00$              

Sat 8/22 7 to 9 City Music Ensemble 1,600.00$           

Programming 24,225.00$         

Intern 8,000.00$           

Promotion 12,000.00$         

Printing/Postage 4,000.00$           

TOTAL 48,225.00$         
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WHO WE ARE 
Rosenberg Advertising (RA) is a full-service advertising agency. Founded in 1981 by our current president, 
David Rosenberg, RA has grown from one employee (who happens to still work here!) to a talented and 
diverse staff of 13. We are proud to offer our clients intense branding analysis and development, corporate 
identity design and strategy, comprehensive campaign development including direct mail, digital marketing, 
video, traditional print, TV, radio, website design and development, search engine optimization, social media 
strategy and reputation management, as well as media planning, negotiating and buying.

We work in a well-loved, renovated century home that reflects the honest, steadfast character on which our 
company was founded 33 years ago. Over the years we have grown and we have helped hundreds of other 
businesses grow too. There is nothing we won’t do for our clients to reach the success they desire! Below are 
snapshots of who would work with you to bring awareness, growth and success to The Grove.

  

OUR PROCESS 
RA will work with The Grove, through a kick off meeting as well as competitor research, to determine a 
recommended course of action regarding branding and positioning. Based off our kick off meeting we will be 
able to develop an overall look, colors and type of voice that will be implemented in the marketing outlined 
below.  

Melissa Sattler,  
Partner + Director of  

Creative Services

David Rosenberg, 
President

Austin Rosenberg, 
Account Executive

Kara McKenna, 
Senior Art Director



WHAT WE WILL DO FOR YOU 
Based on the developed overall look and current logo, RA will create brand consistency across all promotional 
materials. The following is an outline of the scope of work that RA would complete. 

1. FULL SEASON POSTER 
The full season poster will be designed with a fresh new Grove look. All 20 events, phone number, website 
and any additional pertinent information will be included. The poster will be sized for easy display at local 
businesses. 

2. FULL SEASON JUMBO POSTCARD 
The design and contents from the full season poster will be reformatted to fit a jumbo sized postcard and 
mailed out the Mayfield Village School District. RA will manage and oversee the printing and mailing process 
with one of our preferred printing vendors.

3. FLYER FOR EACH EVENT (20) 
For brand consistency, RA will design a flyer template based off the new Grove look. Once this template is 
established the content (photos and text) will be laid out for each individual event. A PDF can be provided for 
printing small quantities or, if larger quantities are necessary, an outside printer can be utilized.

4. DESIGN AND DISTRIBUTE WEEKLY E-BLAST (10) 
RA will design and develop an HTML e-blast template with a consistent branded look. An e-blast will be 
designed and sent out each week to showcase the upcoming events. The e-blast can include links leading to 
other pages (Facebook, Mayfield Village Website) to highlight past events. The e-blasts will be sent from “The 
Grove” as opposed to being sent from an individual’s email address. RA will provide weekly analytics for each 
e-blast including: delivery rate, opens, clicks, opt outs etc.

5. WRITE SCRIPT FOR WEEKLY “HOTLINE” 
To maintain a consistent message, RA will provide a phone script for each week which will tie in with the 
message on each weekly e-blast.

6. CREATE NEWSPAPER AD 
An ad will be designed for the Voice of the Villager. This ad can be used and resized to fit in other publications 
as necessary. 

7. DRAFT AND DISTRIBUTE WEEKLY PRESS RELEASES 
To create a buzz on recent happenings and upcoming events, RA will draft and distribute press releases to 
local media. In addition to reaching out to local media, RA will contact local event listing websites and blogs. 

8. FACEBOOK GRAPHICS 
If The Grove decides to have an intern create and manage a Facebook page, RA can offer a consultation on 
strategy. In addition RA will create 10 weekly Facebook graphics that will include condensed contents from the 
weekly e-blast. 



PRICING 
DESIGN FEE AND MARKETING STRATEGY: $12,000

RA fee of $12,000 would be billed 33% down in June; 33% in July; 33% and August

*Printing costs and other outside vendor expenses, such postage, are not included in our fee.

ADDITIONAL SERVICES  
In addition to the services outlined above, RA can create a suite of branded design items that can be used 
during or prior to events. Items can include banners, pop up displays, sidewalk stickers, brochures, online 
and Facebook advertisings, video production, etc. Additional services can be completed at a predetermined 
agreed upon price, or at our hourly rate of $100.



Intelligent. Emotional. Insightful. Innovative.

1480 timber trail  |  hudson  |  ohio  |  44236  |  330.963.6181  |  fax 216.373.0080  |  boom-creative.com

boom-creative.com

PROJECT DESCRIPTION

CONTRACT: PLEASE SIGN, PRINT, DATE AND FAX TO: 216.373.0080 OR MAIL TO THE ADDRESS BELOW

TERMS: Half due upon project initiation. Work can not begin before initial payment is received. Project expenses to be reconciled and paid in full prior to release of any 
files. 1.5% interest per month after 30 days. Moderate client changes or revisions are subject to additional charges. Any additional out-of-pocket expenses, such as printing 
or web hosting, are billed separately. Signature below indicates a personal guarantee that above invoice will be paid in full upon completion as outlined. Ownership of 
all concept and production files are retained by Boom Creative, Inc. until paid in full. Final materials (not including concepts) will be delivered to the client upon receipt of 
final payment. The Client is paying for one (1) and only one (1) final design for each item as described. Boom Creative retains ownership to any and all unused concepts.

IF TAX EXEMPT, FAX A COPY OF YOUR EXEMPTION FORM TO: 216.373.0080. Per the State of Ohio laws, 6.75% sales tax will be charged to any non-web related 
design projects as well any print materials purchased by Boom Creative. Applies only to Ohio based clients. 

 
Client Name ~ Authorized Representative Date

1/16/2015
 

Drew M. Dallet, President ~ Boom Creative, Inc. Date

BOOM CREAT IVE

Estimate #: MV-011615

Mayfield Village 2015 Marketing Campaign

Proposed is to create a new unique look and feel for the 2015 Mayfield Village Summer event schedule. With the 
new design we will establish a look that can be carried out from piece to piece, allowing for specific event pieces to 
“take canter stage” while still keeping the look and feel consistent. All PR items are based on a total of 20 events.

DESIGN TASKS  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$7,000 .00

• 2015 season poster

 • Oversized 2-sided postcard (6" x 9") + mail fulfillment to the Mayfield School District (approx. 18,000)

• (20) Event flyers (template layout to apply to each of 20 events)

• (20) e-blast (design and distribute via Constant Contact, Mail Chimp, etc.)

• (2) Quarterly ads for “The Village” publication (April and July)

• Newspaper ads for selected performances (up to 4 ads, publications to be provided by the client)

• Facebook graphics (weekly)

PR TASKS

• (20) Messages for The Grove “hotline” (develop a 15-20 script)  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $600 .00

•  Recommendations for advertising in the greater Cleveland area for select shows  .  .  .  .  .  .  .  .  .  .  .  .  .  .$1,500 .00 
Develop a “playbook” of with who and how you should advertise and provide costs for each outlet

• (20) Press releases to local media (draft and distribute to existing list)  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $900 .00 
 Cost to develop a new distribution list. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $750.00 (optional)

This estimate does not include any outside costs such as media buys, printing, email subscription costs, etc.

16 January 2015

Mayfield Village 
6622 Wilson Mills Road 
Mayfield Village, OH  44143 
Attn: Diane Wolgamuth



An estimate for Mayfield Village 
The Grove Amphitheater 2015 Summer Event Materials 

Presented by Lillash Design 

February 23, 2015

DESIGN
LILLASH



introduction
Founded in 2013, Lillash Design is the creative studio of 

Linda Lillash. Lillash Design is committed to delivering 

innovative, cost-effective design solutions that meet 

our clients’ specific needs.

Lillash Design specializes in smart designs that work. 

Our design process always starts with research and 

strategy. We then transform this project exploration 

into a meaningful design reflecting your objectives 

for your brand. 

We see every project as an opportunity to do something 

new and interesting and are inspired by the passion in 

our clients.   

While Linda will always be the designer on your project, 

Lillash Design also collaborates with an expansive 

network of top-notch partners—including copywriters, 

illustrators, photographers and media/public relations 

experts—specifically selected for your project. This allows 

us to customize and scale our team appropriately for 

any project.

Our overhead costs are low, which means we can offer 

our clients the best talent and skill without the big price 

tag associated with an agency.  

 

Mayfield Village is seeking a partner to assist in the design, development and 

promotion of its The Grove Amphitheater 2015 summer event materials.

Linda Lillash of Lillash Design has teamed up with Teresa DeJohn, a leading media 

relations specialist, for this project. 

DESIGNLILLASH



your team



linda 
lillash
Owner of Lillash Design
Creative Director & Designer

Linda Lillash, owner and creative director/designer for Lillash Design, has 

nearly a decade of experience in the field of advertising and graphic design. 

Linda gained this experience while working for some of the top advertising 

agencies in Northeast Ohio, including Liggett Stashower and AKHIA.

Linda’s fresh, strategic approach to her client’s projects always results 

in a creative solution. Linda’s design expertise touches all phases of 

a project, from concepting, to design, execution and production. Her 

passion for design, as well as her meticulous attention to detail and 

craft, are reflected in her work. Linda has considerable experience 

working with companies large and small, including nonprofits. 

Linda is a graduate of the University of Dayton, graduating with a Bachelor 

of Fine Arts degree in Visual Communication Design and a minor in 

Marketing. When she’s not doing design work for her clients, Linda enjoys 

yoga, photography and reading. Linda resides in Broadview Heights and 

loves spending time with her husband, Keith, and son, Cameron.

A Sample of Clients:

Akron Children’s Hospital  

AkzoNobel (Glidden brand paints) 

American Hospital Association (ASHE & AHRMM) 

Catholic Community Foundation

GE Appliances

GE Lighting 

Harvest for Hunger

Kent State University 

Lifebanc

PlayhouseSquare 

The Lubrizol Corporation

True Digital Communications

University Liggett School (Detroit) 

Western Reserve Academy



teresa 
dejohn
Media Relations Specialist

Teresa DeJohn is a PR professional with almost 5 years of experience 

specializing in consumer media relations. She currently works with national 

and international companies, along with local businesses and non-profits.

Through her media outreach she has formed strong relationships 

with key media contacts and brings a vast amount of public relations 

experience to the table.

Past and current clients include:

AmTrust Financial

BABYBJÖRN

Bosch Power Tools

Dots Fashion

Glidden Paint

GE Appliances

GE Lighting

Matco Tools

Pfister Faucets

Quanex

ShurTech Brands (Duck Brand duct tape)

SPANX Shapewear

Tiffany & Co.



capabilities
Brand Development

Brand Style Guides

Collateral 

Copywriting

Direct Mail

Identity Systems

Infographics

Invitations

Media Relations

Newsletters

Outdoor

Packaging

Photo and Videoshoot Art Direction

Print Advertising

Project Management

Public Relations

Publication Design

Press Kits

Product Launch Event Materials

Small Business Branding

Tradeshow Booth Displays

Digital

App Design

Email Marketing

Online Advertising

Website Design

Linda and Teresa will partner together to bring a 

professional level of design and media and public 

relations expertise to your project. 

Linda will serve as the account manager, helping 

ensure efficiency throughout the project through daily 

interaction by phone, email or in-person meetings. 

While Linda will be the primary contact, our streamlined 

approach allows you to always have direct contact with 

any team member as we act as an extension of the 

Mayfield Village team. 

Our strengths lie in our accessibility and flexibility while 

working on a project, which helps ensure that deadlines 

are met throughout the process while keeping the 

project within the stated budget.

Our process will involve a kick-off meeting where we 

will discuss the details of the project including the look 

and feel of the campaign as well as your overall goals for 

this project. We will not only provide a strategic solution 

design-wise, but give you measurable results to be able 

to build upon year after year. 

roles and responsibilities



estimate



Below is an estimate for the cost breakdown of the Mayfield Village The Grove 

Amphitheater 2015 Summer Events materials. Estimated ranges have been provided. estimate
desiGn projects:
(linda lillash)
Present overall event branding look and feel with approval 
before moving on to individual elements; Concept and design 
the following with at least 2 options provided for each project:
   1.)  Full season poster
   2.)  Jumbo 2-sided postcard (includes printer coordination)
   3.)   Flyer for each event (20 flyers total) - with templated 

header/footer 
   4.)   E-blast template layout and programming (Cost of email 

marketing program is considered an Out of Pocket cost 
and will be estimated and billed seperately**)

   5.)   Create, update and program eblast layout each week 
(June 26-August 29) for a total of 10 updates

   6.)   Print advertisement for Village Quarterly publication 
(2 resizes - April and July)

   7.)    Additional newspaper ads for selected performances 
(TBD on number of resizes - up to 3 sizes)

   8.)  Create weekly Facebook graphics (each week from June 
26-Aug. 29); One graphic per week sized and formatted 
for Facebook 

•  Includes up to 3 rounds of revisions for selected option 
for each project

•   Prepare final files for print/web use
 
HOURS*: 95-100 Hours
RATE: $60/hr
SUB-TOTAL: $5,700–6,000.00

media relations/public relations projects:
(teresa dejohn)
1.)  Write a script and record a weekly message for the Grove “hotline”
   a.)  From June 26-Aug, 29, for a total of 10 updates (dates are flexible)
 •  Scripts will match tonality and overall theme of 

campaign materials
 • Includes revisions as necessary

2.)  Draft and distribute weekly press releases to local media 
    a.) From June 26-Aug, 29
    b.) Includes:
 •  Developing and updating master list of local media outlets
 • Researching, writing and editing press releases
 • Revisions as needed
 • Obtaining client approvals
 •  Distributing releases with a pitch to a targeted list of local media
 •  Following up with key media post-distribution and facilitating 

interviews/addition assets as needed
 • Tracking of media interest and placements

  3.)   Coordination of mailing lists for direct mail postcard
         a.)  Includes:
 • Updates and changes to list as needed
   4.) Coordination of weekly e-blast campaign
         a.)  Includes
 •   Mass distributing the eBlasts using email vendor**
 •  Involves programming emails in system
 •  Client revisions and approvals
 •  Updating list as needed and distributing weekly

HOURS*: 50 Hours
RATE: $60/hr
SUB-TOTAL: $3,000.00

TOTAL: $8,700.00 - $9,000.00*
* TERMS: This figure is based on the information provided, and may be changed if additional information is forthcoming, 
or specifications change. It DOES NOT include printing, paper, third-party artwork, licensing or other vendor charges. It 
is valid for 60 days. 

This proposal should be considered private and confidential and may not be shared with any third party without the 
prior written permission of Linda Lillash.

** Eblast marketing campaign is a separate, Out of Pocket cost. We can discuss budget-friendly options that will suit 
your business needs.

Lillash Design requires a contract with 50% deposit at start of project and the rest to be paid upon completion. 

DESIGNLILLASH



thank you
We look forward to becoming your partner. 



LINDA LILLASH
Owner
Creative Director & Designer

c. 440-390-9900
lillashdesign@gmail.com

8554 Countryview Drive
Broadview Heights, Ohio 44147

DESIGN
LILLASH
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